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Abstract

This study was conducted to find out how families can reduce their clothing 

expenditure in Makurdi metropolis in an economy characterized by inflation. The 

population for the study comprised of 1166 secondary school teachers (male and 

female) registered with Teaching Service Board. The sample size was made up of 

two hundred and ninety one (291) teachers proportionately selected. A structured 

questionnaire was used for data collection.  Frequencies, percentages and means 

were used to analyse the data generated from the research questions. The findings 

of the study showed that females spend more on clothing than males with highest 

percentage. Garments are purchased only when money is available had the highest 

mean (X  =2.83, X =2.81) as the method adopted by married people in expending m f

money on clothing. Based on the findings of this research it was recommended that 

families should adopt methods that will still allow them have extra money for other 

needs in the family.

Keywords: inflation, poverty, clothing, clothing selection, clothing 

expenditure.

Introduction

Inflation is a phenomenon signalizing imbalance of economy. It is a rise in 

the general level of prices, as measured against some baseline of purchasing power. 

Inflation measures how much more expensive a set of goods and services has 

become over a certain period, usually a year (Oner, 2017). Long lasting episodes of 

high inflation are often the result of lax monetary policy. If the money supply grows 

too big relative to the size of an economy, the unit value of the currency diminishes; 

in other words, its purchasing power falls and prices rise (Oner, 2010).
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Nigeria is a great country that is blessed with many natural resources. Despite 

this, the country is facing serious social challenges in form of unemployment, food 

crisis, high crime rate, inflation, inequality, malnutrition to mention a few (Adebisi 

& Ukpore, 2014). Poverty is on the increase due to the problems highlighted. 

Poverty according to Etonyeaku (2009) is the inability to attain a minimum 

standard of living measured in terms of basic consumption needs or income 

required to satisfy them. Poverty which is the inability of an individual or a group in 

securing the basic necessities of life such as clothing, food, health, portable water 

and shelter, is a deadly cankerworm that has eaten deep into the fabric of the 

Nigerian nation. The issue of poverty has been described as widespread and severe 

despite the country's vast resources (Central Bank of Nigeria, 2006 & World Bank 

2006). 

Clothing is one of the basic necessities of man and is defined as anything one 

puts on the body in order to protect, beautify or adorn it (Nnubia, 2010). Clothing 

includes dresses, accessories such as hair-do, make-ups, handbags, shoes. Clothing 

according to Kaka and Agwa (2008) is very important in the personal appearance of 

an individual. Clothing communicates culture and personality of an individual. 

Ozougwu and Anyakoha (2005) opined that clothing communicates characteristics 

of individuals such as individual's personality, attitude, temperament and 

trustworthiness. Clothing worn by an individual gives various forms of impression 

about the individual's personality traits, lifestyles, values, interests, emotional 

stability, social, economical, mental and educational status (Ozougwu and 

Anyakoha, 2005). According to Esiowu and Igbo (2008), there are various styles of 

clothes and numerous accessories that go with the clothes. Clothes include skirts, 

blouses, gowns, shirts and all trousers. Accessories are shoes, handbags, earrings, 

bangles, finger rings, hairstyles, and necklaces. Hence, clothing is used for 

adornment, identification of traditional, social and occupational status. 

Clothing selection can be described as the utilization of available resources in the 

family in order to meet the family's needs for clothing without jeopardizing the 

family's needs for meeting other related needs in the home (Uzoka, 2001). Selection 

of clothing presents a greater challenge today than in the past. Since the kind and 

variety of clothes available today seem almost limitless as a result of new 

technology and its accompanying mass production of garments, which has resulted 
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not only in a vast number of garments but also a wide range of prices and quality 

from which selection has to be made by the individual.

Expenditure on clothing involves the decision making process and the amount of 

money spent on clothing is influenced by a number of factors such as personal 

values, likes and dislikes, family finance and income, size of the family, ages of the 

family members, where the family lives, occupation of the parents and fashion 

(Uzoka, 2001). In other words, clothing expenditure is a function of so many factors 

but for the low income people who have limited resources, the amount spent on 

clothing is influenced mainly by the income of the breadwinner. Hence spending 

patterns of families is relatively proportional to their income. According to Uzoka 

(2001), the family's income determines the amount of money that would be spent 

on clothing.  The percentage of the total family income spent on clothing varies 

considerably, although in general, studies have shown that as families progress 

from low to middle income level, the proportion of income spent on apparel 

increases, meanwhile low income families spend considerably smaller amount of 

money on clothing than high income families (Uzoka, 2001). 

There is a relationship between income and wardrobe content of a family. In 

Nigeria, there are three (3) major social classes. They are the high income group, the 

medium income group and the low income group (Uzoka, 2001). All these groups 

vary much in terms of their incomes and their clothing needs. The family income 

determines to a large extent the clothing expenditure of the family.

When income increases, the amount of money that can be comfortably spent on 

clothing items increases. This means an improvement in the quantity and quality of 

garments purchased. With limited income, it is difficult to acquire a great variety of 

clothes. Indications have shown that many families are now purchasing more 

indigenous and home-made garments than imported ready-made clothes which 

have become highly expensive these days (Uzoka, 2001). 

Ways are sought in meeting the clothing demands of the family. According to Uzoka 

(2001), gifts are one of the important sources of clothing in many families, 

especially families with limited income. This is particularly true in the area of 

children's clothing and perhaps among aged and dependants of low income 

families. These gifts may come during Christmas, birthdays or birth of new babies. 

Another means of meeting the clothing needs of the family with limited income is by 
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use of passed-on clothing. Uzoka (2001) stated that family clothing inventories and 

purchases indicate that the practice of using passed-on clothing applies more 

particularly to areas of children's clothing. It is very rampant where family size is 

large and income is limited. Older siblings pass on under-size gowns to their 

younger brothers or sisters who in turn pass the clothes over to the junior ones till 

the clothes are old and torn. These clothes in order to fit the recipient properly 

could be mended or reconstructed.

The use of second hand clothing is another important source of clothing the family 

with limited income. This technique has the advantage of being relatively cheap in 

comparison with ready-made dresses and also helps to alleviate the clothing needs 

of the family. According to Uzoka (2001), there are some in the low income bracket 

who cannot afford the purchase of new clothing and depend mainly on the use of 

second-hand merchandise. These second hands are clothes given out as gifts by the 

original owners to charitable organizations who in turn sell it out to other 

individuals at a low price. Such clothing materials are usually collected seasonally 

by these organizations to help the poor.

Family expenditure on clothing is reduced when the dresses are constructed at 

home. Families with tight budget could also save money by making the clothes 

themselves especially the children's dresses. Mothers who know how to sew can 

make most of their children's clothes and this would help stretch the family's 

clothing budget. To buy children's ready-made garments with limited income 

seems expensive and a mother can sew two or three dresses for a little girl for the 

same amount of money that she could take to buy one readymade dress.

Use of locally-sewn dresses is another means of meeting the clothing needs of the 

family. Families consider the cost of the fabric and the dress-makers fee before 

using this method. Fabrics are purchased and sewn by a local seamstress. This 

method may prove to be cheaper than the use of readymade clothes. Uzoka (2001) 

claimed that it is only the high socio-economic families that can afford the outright 

purchase of readymade apparel in the retail stores. Uzoka (2001) argued that the 

place of purchase is closely related to the income group of the buyer. Customers 

with limited income usually visit the shops which offer low prices for apparel. The 

low income earners rarely visit boutiques and shops rather they prefer going to the 

market which affords them an opportunity to haggle before making any purchase.
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Use of sales period is an important way of meeting the family's clothing needs. 

Purchases done during sales such as anniversary sales, clearance sales and special 

purchase sales seem more effective in family savings. Low income people do not 

benefit from these sales because they rarely make use of shops and boutiques 

where these services are obtained. The low income families with limited income 

can therefore, not afford to spend unlimited amount of money on clothing. A well 

planned budget is always made which specifies the amount to be spent on clothing 

(Uzoka, 2001). 

Some families in an attempt to meet up with fashion trend spend much on clothing 

to the detriment of other basic needs such as food, shelter, education etc in the 

family. If this is not curtailed, it can bring about family instability. In a society that 

places high regards on good morals, any misconduct in general behaviour and 

particularly dress habit of an individual member of the family, may mislead other 

members of the family (Agbo and Unom, 2011). Lack of regard for what is worn by 

married people could also pose health hazards such as cold, catarrh and pneumonia 

thereby exposing the family to financial drain, emotional and social challenges.

The main objective of the study was to find out how families can reduce their 

clothing expenditure in a recessed economy. Specific objectives are:

1. Find out how much families spend on clothing annually in the family's 

budget in Makurdi metropolis.

2. Ascertained the methods adopted by families in expending money on 

clothing items.

This study will be relevant to home makers, parents, Home Economists, clothing 

retailers, fashion designers and students. The findings of this study would 

contribute significant research literature for future researchers (Home Economists 

and students) who may want to carry out research work similar topic in other states 

or countries.

Methodology

Research Design and Area of Study

The design of the study was survey research design conducted in Makurdi, Benue 

State. The study area has a population of 1,359,238 people (National Population 
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Commission, 2006). It covers a land area of 69,740 square kilometers. The ethnic 

groups in the study area are the Tiv, Idoma, and Igede. Other ethnic groups like the 

Jukun, Igala, Etulo, Hausa, Igbo, Yoruba etc. can also be found in the area.  The Tivs 

are the major ethnic group. Makurdi is both business and educational centre. 

Makurdi is home to two major universities namely University of Agriculture, 

Makurdi and Benue State University, colleges, secondary and primary schools (both 

public and privately owned schools). Makurdi metropolis is a civil service state as 

well as a business place due to the availability of farm produce. 

Population for the Study

The population of the study is  one thousand, one hundred and sixty six (1166) 

secondary school teachers in both government and mission owned schools in 

Makurdi metropolis that are registered with Teaching Service Board (2016). 

Sample and sampling procedure

A total of 291 respondents formed the sample size for this study. The sample size 

was obtained using the table for determining the minimum sample size required in 

research activities by Krejele & Morgan (1970) in Emaikwu (2011). Proportionate 

stratified random sampling technique was used to select two (2) secondary schools 

each from the five council wards in Makurdi metropolis giving a total of ten (10) 

secondary schools registered with Teaching Service Board (TSB). In each school, 

thirty teachers were selected using purposive sampling technique. A total of 160 

married men and 131 married women were selected for this study.

Instrument for data collection

Primary data were collected for the study using a structured questionnaire. The 

questionnaire was divided into three sections. Section A was about the 

respondent's personal data, Section B consisted of information on the amount that 

the respondents earn and how much is spent annually on clothing items and Section 

C was made up methods that families adopt in expending money on clothing items.

This study was limited to only families of married secondary school teachers living 

in Makurdi metropolis, Benue State, whose marriages are less than twenty (20) 

years old. The reason for choosing these families was because they still have young 

children who they are still providing for. The study considered the apparels and foot 

wears of family members. Jewelries, clothing accessories, hairstyle, manicure, body 

painting and tattooing were not considered in this study. 
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Data collection and analysis procedures

The researcher distributed the questionnaire personally to the subjects in their 

schools in the morning hours with the help of two research assistants. The filled 

copies of the questionnaire were retrieved within two days from their respective 

schools. The number of questionnaire distributed was two hundred and ninety one 

(291) copies but two hundred and fifty seven (257) representing 88.3% recovery 

were retrieved and used for the study. Frequencies, percentages and mean were 

used to analyze the data collected. Section A was analyzed using frequency and 

percentage. Section B and C was analyzed using mean.

Results and Discussion

Family expenditures on clothing items annually in the family's budget in 

Makurdi metropolis

Table 1 showed that the highest number of male teachers spend between N100,000 

– 149,000 annually on clothing with a frequency of 65 (43.05%) while highest 

number of female teachers spend between N150,000 – 199,000 annually on 

clothing with frequency of 45(42.45%).

Based on the findings of this study, the highest number of male teachers spend 

between N100,000 – 149,000 annually on clothing with a frequency of 80 (52.98%) 

while highest number of female teachers spend between N150,000 – 199,000 

annually on clothing. It can be deduced from the findings of the study that females 

spend more on clothing more than their male counterpart because they are more 

fashion conscious.  This is in line with the findings of Lagerfeld (2017) who noted 

that women spend more than men in their lifetime because they tend to spend on 

the following: cosmetics, shoes, bags, clothes, beauty regimen (scrubs), excessive 

regime etc. also it was noted that women's clothing comes in more styles and types 

as such women tend to buy more clothes than men. According to Uzoka (2001), she 

noted that the family income determines the amount of money that would be spent 

on clothing. The percentage of the total family income spent on clothing varies 

considerably, although in general, studies have shown that as families progress 

from low to middle income level, the proportion of income spent on apparel 

increases (Uzoka, 2001). Thus the amount of money spent on clothing depends on 

the family income and low income families spend considerably smaller amount of 

money on clothing than high income families.
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Table 1: How much families
 

spend on clothing
 
items

 
annually in the family’s budget 

 
in 

Makurdi metropolis
 

Income per year
 

(=N=) 
 

Male
 

Frequency 
 Percentage 

(%) 
 Female

 

Frequency 
 Percentage 

(%) 
 

>600,000 -
 

1188000
 

1200000 - 1788000 
40

 

70  
26.49

 

46.36  
30

 

20  
28.30

 

18.87  

1800000 - 2388000 20 13.45  30  28.30  

2400000 - 2988000 10 6.62  20  18.87  

3000000 - 3588000 6 3.97  4  3.77  
3600000 and above 

 
Clothing expenditure per year(=N=) 

5 3.31  2  1.89  

 
>50,000 - 99,000 
100,000 -

 
149,000

 

 
50 
65

 

 
33.11  
43.05

 

 
10  
30

 

 
9.43  
28.30

 
150,000 -

 
199,000

 
18

 
11.92

 
45

 
42.45

 
200,000 -

 
249,000

 
8
 

5.30
 

10
 

9.43
 250,000 -

 
299,000

 
5
 

3.31
 

6
 

5.66
 300,000 and above

 
5
 

3.31
 

5
 

4.72
 

 
Methods adopted by married people in in reducing expenditures on clothing 

items

Result on Table 2 showed that garments are purchased only when money is 

available is agreed by both male and female respondents X =2.82 and X =2.81. fm

These have the highest means. Results also showed that females purchase 

garments based on trade name X =2.51, males do not purchase garments based on f

trade name X =2.27.m

The study also revealed that items like garments are purchased only when money is 

available (Xm=2.82, Xf=2.81), and foot wares are purchased for members of the 

family at least 2-3 times in a year (Xm=2.61, Xf=2.63), use of second hand clothes 

(Xm=2.70, Xf=2.80), ), use of sales period e.g. clearance sales, mending and 

reconstruction of old clothes (X =2.68, X =2.78), and use of passed on clothes e.g. m f

from older siblings (Xm=2.52, Xf=2.64) were agreed on by the male and female 

respondents as determining the methods adopted by couples in expending money 

on clothing items by married people in Makurdi metropolis while only the females 

respondents agreed with the item garments are purchased based on trade name to 

please spouse as a method adopted by couples. Items such as clothing are 
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purchased during festivities for each member of the family (Xm=2.19, Xf = 2.06), 

garments are purchased for the wife monthly (Xm=2.30, Xf=2.45) clothes are 

purchased based on trade name to please spouses (Xm=2.27, Xf=2.51), clothing 

allowance is given to wife monthly (Xm=2.18, Xf=2.36), garments are purchased for 

the husband monthly (Xm=2.17, Xf=2.37), spouses allow cash deductions from their 

salaries to buy clothes (Xm=2.08, Xf=2.40), clothing allowance is given to husband 

monthly (Xm=2.07, Xf=2.29), and spouses borrow cash to buy clothes (Xm=2.03, 

Xf=2.26), ) were disagreed on by the male and female  respondents as determining 

the methods adopted by couples in expending money on clothing items by married 

people in Makurdi metropolis. This is in agreement with the opinion of Ochonogor 

(1994), who noted that if clothing selection in families is abused, both education 

and health of other family members suffer. The couples are responsible for deciding 

on the amount the family can afford to spend for clothing. It is not how much money 

that is spent that turns the trick but how much thoughtful planning and good 

management of resources go into spending of clothing allowance.

Table 2: Methods Adopted by Married People in Expending Money on Clothing Items

Methods Male
 

Remark

 
Female

 

Remark

Garments are purchased only during festivities for each 
member of the family

 

2.19

 
  

Disagreed

 

2.06

 

Disagreed

Garments are purchased only when money is available

 

2.82

 

Agreed

 

2.81

 

Agreed
Foot wares are purchased for members of the family at 
least 2-3 times in a year

 

2.61

 

Agreed

 

2.63

 

Agreed

Use of second hand clothes

 

2.70

 

Agreed

 

2.80

 

Agreed
Use of sales period e.g clearance sales, mending and 
reconstruction of old clothes

 
 

2.68

 

Agreed

 

2.78

 

Agreed

Use of passed on clothes e.g.

 

from older siblings

 

2.52

 

Agreed

 

2.64

 

Agreed
Garments are

 

purchased by installments

 

2.50

 

Agreed

 

2.60

 

Agreed
Garments are purchased on hire purchase

 

2.53

 

Agreed

 

2.55

 

Agreed
Garments are purchased for the wife monthly

 

2.30

 
Disagreed

 

2.45

 
    

Disagreed
Garments are purchased based on trade name 

 
2.27

 
Disagreed

 
2.51

 
Agreed

Clothing allowance is given to wife monthly
 

2.18
 

Disagreed
 

2.36
 

Disagreed
Garments are purchased for the husband monthly

 
2.17

 
Disagreed

 
2.37

 
Disagreed

Spouses allow cash deductions from their salaries to buy 
clothes

 2.08
 Disagreed

 
2.40

 Disagreed

Clothing allowance is given to husband monthly  
2.07  Disagreed  

2.29  Disagreed

Spouses borrow cash to buy clothes  2.03  Disagreed  2.26  Disagreed
= mean responses for male, = mean responses for female  
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Conclusion and Recommendations

This study revealed that families adopt methods that will help them survive the 

harsh economic situation ravaging the country (inflation). Couples had adopted 

appropriate clothing selection practices because they are at the helm of affairs in 

the family and clothing selection practices is particularly important because of the 

family scarce resources.

Based on the results of the study, it was recommended that: 

1. Families should adopt methods that will still allow them opportunity to 
have extra money for other needs in the family.

2. Families should limit their expenditure on the finances available to the 
family instead of borrowing to meet clothing needs.

3. Home-makers in Makurdi should learn how to sew for their children so as 
to reduce the amount of money spent on buying readymade clothing for 
children.
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